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EDUCATION:
	Graduation
	Branch/Program
	University
	Year

	University
	Business Administration
	Marmara University
	1993

	MBA 
	Production Management and Marketing 
	Marmara University
	1995

	PhD
	Production Management and Marketing 
	Marmara University
	1999


ACADEMIC POSITIONS: 
	Work position 
	Work Place
	Year

	Lecturer
	Marmara University, Beyazit School of Social Sciences
	1993-1999 

	Lecturer PhD
	Marmara University, Beyazit School of Social Sciences
	1999-2001

	Assist. Prof.
	Marmara University, Beyazit School of Social Sciences
	2001-2007

	Assoc. Prof.
	Marmara University, Beyazit School of Social Sciences
	2007 - 


SELECTED PUBLICATIONS
A. INTERNATIONAL CONFERENCES
A.1. ‘The Measurement Of Turkish Consumers’ Attitudes Towards Neuromarketing with
fMRI Method’ The 14th Biennial World Marketing Congress, Oslo, 2009 ( 
A.2. ‘Trend of Competition Strategies in Turkey: Analysis and Assessment of Competition Strategies in Laptop Market’ EIRASS 15th International Conference on Recent Advances in Retailing and Services Science, Zagreb, 2008 (
A.3. ‘The Effect of Price Oriented Consumer Sales Promotion Techniques on Brand Loyalty on Convenience Goods in Turkish Market’, Fordham University Pricing Conference, New York, 2007 (
A.4. ‘The Entrepreneurship in Turkey, the Effects of Marmara Earthquake in 1999 and Economic Crises in 2000 and 2001’, Caucasus and Central Asia in Globalization Process Baku, 2007 (
A.5. A Comparison of the Ethical Attitudes of Business Students and Practitioners             towards Marketing and Accounting Ethics’, 10th Annual International Conference Promoting Business Ethics, New York, 2003 (
B. CHAPTERS IN INTERNATIONAL BOOKS

B.1. ‘Marketing Public Relations in Integrated Marketing Communications and a Case Study’, Marketing in Dynamic Environments: Contemporary Research Advances, ed. Cleopatra Veloutsou & Nicolas Papadopoulos Athens, 2008 (
B.2. ‘Who Must the Hospitals Administrated By? By Doctors or By Administrators?  An Application from Turkey’, Health Care Issues: An International Perspective, ed.  John N. Yfantopoulos Gregory T. Papanikos and Zoe Boutsiol, Athens, 2006 (
B.3. ‘The Role Of Non-Food Suppliers In Turkish Retailing Industry In The  Target Costing Process: Can Target Costing Be An Alternative In a Competitive Pricing?, The Modern Business Function and Environment, ed. C. Veloutsou and G.T. Papanikos, 195-207, Athens Institute For Education And Research, Athens, 2004 (
B.4. ‘The Supply Chain Management  Of A Turkish Retailing Giant From The Standpoint Of   Cost Lowering And Productivity Increasing’, Global Issues of Business, ed. G.T. Papanikos and C. Veloutsou, 215-233, Athens Institute For Education And Research, Athens,, 2003 (
C. ARTİCLES IN NATIONAL PERIODICALS
C.1. A Comparison of Distribution Channel Performance Of Retailing Sector In Turkey By Data Envelopment Analyses And An Application *
C.2. Trade Characters Usage in Branding, 2005
C.3. Development of Virtual Insurance Marketing in Turkey, 2005 *
C.4. Usage of E-Mail in Marketing, 2004
C.5. Insurance Marketing and Health Insurances, 2002 *
C.6. A Study in Tourism Students Customer Ethics Perceptions, 2001 *
C.7. Evolution In Social Alternation Campaign: An Application On Daytime Headlight Campaign, 2001 *
C.8. Environment and Environmental Problems, 2000
C.9. Sales Promotion Techniques, 1998 
C.10. Differences between National and International Advertising, 1997
C.11. Custom Union and Turkish Competitive Situation, 1996

D. ARTİCLES IN INTERNATIONAL PERIODICALS
D.1. ‘Business Ethics Seen By The Students In The Balkans’ Countries’, Journal of Accounting and Management Information Systems,  No.3/2009, p.408-444 *
D.2. ‘Perceptions of Romanian & Turkish Business Students on Accounting and Marketing Ethics’, Journal of Accounting and Management Information Systems, No.25/2008, p.109-127 *
E. BOOKS
E.1. Global Marketing Management 2009 *
E.2. International Marketing Environment, 2003 *
E.3. Environmental Marketing, 2002  
F. MEMBERSHIPS
F.1. Turkish Marketing Association
F.2. Athens Institute For Education and Research – Academic member

F.3. Kadıköy Anadolu College Graduated Association
* Have Co-partner






