Nicolas Papadopoulos

BIO (January 2012)

Dr. Nicolas Papadopoulos (MBA Washington State, Ph.D. Athens) is Carleton University Chancellor’s Professor, and Professor of Marketing and International Business at the Sprott School of Business where he has served in several capacities over time including director, teaching area coordinator for international business, and associate dean (research). He has also been Director of the International Business Study Group, a Sprott School research unit, since its inception in 1984.

His research and professional interests span various areas of marketing and business strategy, particularly in the international context and brand marketing, and he is recognized worldwide as a leading researcher in the areas of international market selection, place images, and nation branding. He worked with Exxon, 3M, and Procter & Gamble before turning to his academic career, and he has maintained close ties with the business community since then in North America and Europe through consulting, lecturing, executive training engagements, and volunteer work.

Dr. Papadopoulos has authored, co-authored, or edited over 260 publications, including 15 books and over 65 refereed journal articles and book chapters, and has given more than 100 workshops and seminars, keynote talks, and other invited presentations in various countries around the world. His book titles include Canada and the European Community: An Uncomfortable Partnership? (Institute for Research on Public Policy, Montreal), Product and Country Images: Image and Role in International Marketing (Haworth Press, New York), Marketing from the Trenches (ATINER, Athens), and the textbook International Marketing, now in its 3rd edition (McGraw-Hill Ryerson, Toronto). Recent journal articles include Place Branding: Evolution, Meaning, and Implications (lead article in the inaugural issue of Place Branding, 2004), Export Processing Zones in Development and International Marketing (Journal of Macromarketing, 2007), Cosmopolitanism, Consumer Ethnocentrism, and Materialism (Journal of International Marketing, 2009), Assessing the Cross-National Invariance of Formative Measures (Journal of International Business Studies, 2010), Toward a Model of the Relationship between Internationalization and Export Performance (International Business Review, 2010), An Integrative Model of Place Image: Exploring Relationships Between Destination, Product, and Country Images (Journal of Travel Research, 2011), and International Market Selection and Segmentation: Perspectives and Challenges, (International Marketing Review, 2011).
His work has been recognized through several best-paper awards and numerous honours, including membership in the editorial boards of seven academic journals; Keynote Speaker at the 2004 Multicultural Marketing Conference in Puebla, Mexico; Honorary International Member of the Italian Society of Marketing; and recipient of the Ottawa-wide Capital Educators Award from the Ottawa Centre for Research and Innovation in 2007; Carleton University’s Davidson Dunton Lecturership Award in 2008; Outstanding Service Award for his work on the Editorial Board of the Journal of the Academy of Marketing Science; and Best Reviewer awards from the International Business Division of the Administrative Sciences Association of Canada (2007) and the International Marketing Review (2008 and 2011).

His research has been covered extensively in media interviews and feature stories internationally, in such media as The Strategist (India), La Reforma (Mexico’s national newspaper), The Economist (UK), brandchannel.com (U.S.), and De Pers (national Dutch newspaper), and throughout Canada, including in the Ottawa Citizen, Globe and Mail, Montreal Gazette, Edmonton Journal, National Post, CBC (TV & radio) and CTV, enRoute and Commerce-LesAffaires magazines, and many others. 

