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Universities analyzed 
 



Aim and objectives of the research 
 

Identifying the online promotion strategies of the best ranked 

European universities that offer master's programs in communication 

in order to create an online promotion procedure for  Transilvania 

University of Brasov 

 

 

Aim of the research 
 



Identifying the key elements highlighted on each university's website 

Identifying universities that use promotion strategies based on social media 

networks  

Identifying the best master programs in communication offered by European 

Universities 

Identifying aspects of online promotion of the universities that may require 

improvements 

Objectives: 
 

Aim and objectives of the research 
 



Research hypotheses  
 

 

 

European universities with master’s programs in communication: 
 

 Promote online both their activity 

and study programs, using multiple 

platforms 

 Register a greater promotion activity 

during the admission period, 

 Combine within the same program 

the filed of communication with 

other domains 

Offer: 

 The possibility of applying to a program 

even before obtaining the degree from 

the Bachelor’s examination 

 Real time assistance on their websites 

 Information about career possibilities, 

campus and other options of 

accommodation. 



Methods and instruments used 
 

Content analysis 
Content analysis 

grid 





Analysis of the 
universities with lower 
positions in the ranking 

 



Results 
 

Fully comply with 14 criteria out of the 29 
established criteria 

Combine communication with other domains such 
as: politics, strategy, culture, environment 

Allow students to register to the programs before 
taking their Bachelor’s degree 

Do not offer information about ways of equating 
grades 

Use multiple online platforms and integrate social 
media tools          Integrated promotion 

 ex. University of Amsterdam 

 

 

 

 

 

 

According to the analysis of the 20 universities analyzed  

Only: 

 2  of them offer detailed information about the 

admission process on Facebook: Lund 

University, Free University of Berlin  

 11 offer information about admission 

calendar,  

 9 offer real time assistance on their website: 

example: University of Glasgow 

 five of them use video testimonials: 

London School of Economics and Political 

Sciences, King’s College London, University of 

Manchester, University of Birmingham, 

University of Copenhagen 



Results 
 

 

 

According to the analysis of the universities with lower 

positions in the ranking 

Contrary to the 20 universities 

None of them offer information about: 

- Off- campus accommodation 

- Admission calendar 

 None of them offer real time assistance 

on their website 

 
 

Similar to the 20 universities 

 Offer information about: campus, taxes, 

news, international mobilities, events, 

research projects, admission process  

 Do not offer information about ways of 

equating grades 

 Use multiple online platforms               

        Integrated promotion 

 



Transilvania University of Brasov 

 

 

 Located in Brasov, Romania 

 Rank 6 in the Top state universities in Romania (UniRanks, 2020) 

https://www.unitbv.ro/en/ 

https://www.unitbv.ro/en/


 

 
 It is “the largest university in the Center Region” of Romania 

 

 Through its visual identity it encourages students to have the courage to 

stand out and get out of their comfort zone 

„Learn to be central” 

https://www.unitbv.ro/en/ 

Transilvania University of Brasov 

https://www.unitbv.ro/en/


 

 
 Vast educational offer: 

100 undergraduate programs 18 faculties 

74 master’s degree programs 18 PhD fields 

Transilvania University of Brasov 



Online promotion procedure 
 

 

 

 Transilvania University of Brasov 

 Real time assistance on its website 

 Information about off-campus accommodation 

 Information about open days 

 Information about city lifestyle 

 Ways of equating grades 

 Video testimonials 

 Updated Twitter account 

Does not offer online 



 

 

Missing element/ element that can be improved Recommendations 

1. Real time assistance 1. To offer real time assistance on its website 

2. Information about open days 2. Integrate information about open days or a virtual tur of 

the university 

3. Off campus accommodation 3. To offer information about accommodation alternatives, 

in order to support students who do not receive a place of 

accommodation on campus 

4. Video Testimonials 4. To integrate on its website video testimonials from 

students or former students, in order to increase the level of 

trust in the activities carried out by the university 

5. Fully study program description on the same page 5. Description of the study program: fee, admission schedule 

and career directions on the same page of its website 

6. Updated twitter account 6. Updating the Twitter page, in order to gain greater 

visibility among international students 

7. Information about city lifestyle 7. Provide information on lifestyle in Brasov: rent cost, cost 

of living / month, opportunities, entertainment 

8. Campus map 8. Online presentation of a map with points of interest 

within the campus area 



 

 

1. Provide real time assistance 



 

 

2. Provide information about open days  



 

 

 3. Provide information about off-campus 

accommodation alternatives 
 



 

 

4. Integration of video testimonials from students 

and former students 



 

 

5. Provide a fully study program description on the 

same page  



 

 

6. Updating the Twitter account in order to gain greater 

visibility among international students  



 

 

 7. Provide information on lifestyle in Brasov: rent cost, cost of 

living / month, opportunities, entertainment 



 

 

8. Provide an online map with points of 

interest within the campus area 



Conclusions 
 

 

 

 European universities with master programs in communication use integrated 

online promotion strategies, and tools that suit their profile and identity 

 

 Prestigious universities understand the necessity of online promotion nowadays, 

and through the information they provide they increase student’s interest, provide 

answers to their questions, and maintain an efficient communication with them 

 

 The conducted research allowed us to extract some guidelines that can be further 

used in order to improve the online promotion of other universities 

      

     The research can be extended to other issues, aspects such as using the online 

environment: social media,websites in the teaching-learning process within 

universities 
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